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ATLANTA’S FREEDOM PARK
A) SITE INVENTORY AND ANALYSIS

Map documents in this section have been developed based on

publically available information. Freedom Park Conservancy makes no
representations, warranties, or guarantees regarding the accuracy,
completeness, suitability, fitness for any purpose, any other warranty in
regard to the data provided or that the data provided is free of errors. All
data presented herein is intended for general reference purposes only.
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A) SITE INVENTORY
AND ANALYSIS

Evidence-Based Research
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Planning, Mobility, Ecology, Program, and Identity factors were used

as an organizing structure for conducting site inventory, analysis, and
focusing community conversation around the priorities addressed
within these systems. Detailed mapping of data in GIS was augmented
with metrics in an infographic format to help easily communicate

park issues to the stakeholder groups and general public, and solicit
feedback that would be founded on objective criteria. Through the
engagement process, the high-level understanding of the overarching
issues got refined based on a much more granular knowledge of the site
by the community and their comments.

ANALYSIS INVENTORY

STAKEHOLDER INPUT
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her frien key of
access is the MARTA subway stop at the Inman
Park / Reynoldstown Station

southern tip of the Atlanta Freedom Park site.

that stops at the
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